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Why Have A Content Strategy? 





We Donôt Control the Data 



Itôs Easy to Get Lost in the Clutter 

 



Recognize Reality 







Create a Strategy 



Why is Content Important? 



Markets are Conversations 
Å"A powerful global 

conversation has begun. 

Through the Internet, people are 

discovering and inventing new 

ways to share relevant 

knowledge with blinding speed. 

As a direct result, markets are 

getting smarterðand getting 

smarter faster than most 

companies.ò 











 

 



Demographic VS Geographic Markets  



Content is King but Context is Crucial 

Out of context by iampeas 





Creation Versus Curation 









I develop content almost 

exclusively for my blog readers, 

and not for search engines, based 

on their wide interests in real 

estate and local happenings. ï Jay 

Thompson 







My content is about providing a 

window to my personality, hopefully 

this window attracts clients that relate 

to me and I can relate to. 

- Gary Chambers 


